
SUMMARY : Present study was conducted in Bharatpur district of Rajasthan. Results indicated that the

important channels considered as ‘most useful’ and ‘useful’ by the majority of respondents were ‘result

demonstration’, ‘method demonstrations’, ‘training, group meeting and discussion’ under personal cosmopolite

channels. Agricultural supervisor, KVK scientist, progressive farmers and friends under personal localite channels’,

‘radio and film show and print media’ under impersonal cosmopolite channels. Regarding the degree of usefulness

of different communication channels is concerned, about 61% respondents considered the personal cosmopolite

channels as useful, 57% considered personal localite channel while, 44% considered the impersonal cosmopolite

channels as ‘most useful’ and ‘useful’. It was also revealed in the study that adoption of seed technology,

nitrogenous fertilizers and weedicides in wheat production was positively and significantly related with the

communication behaviour of farmers. Further, the knowledge level of farmers regarding wheat technology was

positively and significantly related with use of personal cosmopolite, localite and impersonal cosmopolite

channels. Whereas, the level of attitude of farmers was positively and significantly related with use of personal

cosmopolite as well as localite communication channels. The study highlighted that demonstration, scientists of

ARS/KVK/ Agricultural university scientists and trainings activities were found most credible followed by print

media.
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